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Brown leads in Mass. matchup

Two polls out this past weekend show
Sen. Scott Brown (R-Mass.) pulling ahead
of Democratic challenger Elizabeth Warren
in his reelection battle.

A Western New England Polling
Institute survey taken Feb. 23 to March 1
has Brown beating Warren by 49 percent to
41 percent if the election were held today.

It was the third survey in a row showing
Brown in the lead. A poll last week by the
consulting firm Opinion Dynamics showed
Brown winning by 52 percent to 42
percent; a Suffolk University poll in mid-
February gave him a nine-point lead.

The most recent poll was taken after
Brown backed an amendment allowing
moral exemptions from prescription
coverage — in what became a failed
attempt to limit mandatory free birth-
control coverage — suggesting that in the
short term, that position has not hurt him.

Twenty-two percent of Democrats and
58 percent of independents said they
would back Brown over Warren, a Harvard
Law School professor and former Obama
administration official. Female voters
approved of Brown’s job performance 50
percent to 28 percent.

Brown’s campaign manager, Jim
Barnett, argued in a recent memo that the
contraception debate has helped the
senator. Warren, Barnett wrote, “has
shifted to become a ‘culture warrior’ ”
while Brown “stood against this assault on
religious freedom.”

Warren’s campaign played down the
recent surveys.

“We’ll let the political pundits debate
the polls and watch them go up and down
over the course of the campaign,” said
Warren’s press secretary, Alethea Harney.

Boston-based Democratic strategist
Mary Anne Marsh said Warren still needs
to make her case to independents and
increase her overall visibility.

The polling in this race will almost
certainly tighten up again. But the latest
surveys are a reminder to Democrats
enthusiastic about Warren’s candidacy that
Brown will be hard to beat, and a
suggestion that the politics of birth control
is more complicated than it appears at first
glance.

— Rachel Weiner
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Cain hails Gingrich’s ‘2-5-0’ plan
CHATTANOOGA, Tenn. — Georgia

businessman Herman Cain on Monday
hailed Newt Gingrich’s promise to push the
price of a gallon of gas under $2.50 as the
new “9-9-9” of the presidential campaign —
another catchy yet substantive slogan, he
said, that gives voters a promise of action.

Appearing with Gingrich at an airport
rally here late Monday, Cain said Gingrich’s
“250 gas” campaign, memorialized on
placards and on Twitter and Facebook, is
catching on across the country. Cain said he
encouraged the former speaker, whom he
endorsed in January after his own departure
from the presidential field, to boil his energy
plan down to a simple numeric slogan much
like his own hugely popular 9-9-9 tax plan.

Cain also gave the gasoline proposal a
new, even catchier sound: “Two-Five-Zero.”

“I told him, because of the success of
9-9-9, you need a real simple, captivating
way to tell the public what the objective is,”
Cain said. “His Two-Five-Zero idea is
connecting and catching on not just because
he is putting that number on the table, but
because he has a plan to get there.”

Cain campaigned for Gingrich in
Tennessee on Friday, Saturday and Monday,
and said the response has been huge. He said
Gingrich has to win only Georgia on Tuesday
to continue, but Cain won’t be surprised by a
better-than-expected showing in Tennessee.
“We can win,” Cain said. “Don’t believe the
media hype about who is supposed to win.
Vote for who you believe should win.”

— Amy Gardner
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What’s at stake on Super Tuesday? In a
video tour of the race for delegates, the Fix’s

Chris Cillizza takes you through the 10 states that
will be voting and spotlights the contests that
matter most. See it all at postpolitics.com.


